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MiGi planning surprise for Fine Living show

By DENISE MARTIN

Fine Living Network is teaming
with domestic divas Michele
Adams and Gia Russo for “The
Perfect Surprise Party.”

Digital cabler has greenlit six

half-hours of the party makeover |

show, which begins airing Sunday.

Adams and Russo, known as
MiGi, served as editors for Martha
Stewart Living and have con-
tributed to (0 magazine. Inbtyle,
Glamour, Lucky and Fit Pregnancy.
Pair also penned books “Wedding
Showers,” “Baby Showers™ and “At
Home With Friends.”

Over the six episodes of “The
Perfect Surprise Party,” the pair
will put together shindigs with a
twist, including a bachelor bowling
bash. a wvolleyball engagement
party, a fondue first anniversary
and a baby barn raising.

Fine match

“MiGi is a perfect match with
Fine Livings mission to live like
you mean it,” said Stephanie Eno,
director of programming and pro-
duction for the channel, “Michele
and Gia have a wtally unique and
upbeat outlook on creating special
events perfectly customized to en-

sure maximum fun and a lifetime of
memaories,”

“*The Perfect Surpnise Parry”
allows for us to tap into our back-
grounds and experience as enter-
taiming experts and designers to de-
liver a umique and fresh party expe-
nence,” Adams saud. “The aesthetic
of the show is clean, hip and mod-
ern coupled to the warmth and
functionality that best reflects the
MiGi philosophy.”

Adams also was the lead de-
signer for the Kmart garden line
while Russo consulted on and re-
ported on weddings across the
country with Stewart,
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AOL expands lifestyle series
Chef Tyler Florence joins lineup

By JEFF SMNEIDER

AOL continues to expand its original programming as it launches three broadband series featuring leading lifestyle
experts.

"Cooking With Tyler Florence" will see the celebrity chef share the ingredients of his AOL-exclusive recipes; "Home
Entertaining With Michele and Gia" will follow the duo as they help AOL users plan and throw house parties;
"Home Improvement With Eric Stromer" will help viewers with their own home improvement projects.

The programs will feature 120 custom-made "Trade Secrets" videos that spotlight quick tips from the pros
themselves, including 78 unique three- to five-minute online video episodes. Each video will allow users to view
step-by-step photo galleries, download audio podcasts or send the episode to their cell phones.

GMC is sponsoring the free series, which will integrate its vehicles.
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